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APPLIED AI SUMMIT 

Attendees also had the opportunity to dig 
deeper into some areas, including preventing 
and predicting outages using ML, and AI-ready 
infrastructure. 

We’re now looking forward to the 5th edition of 
the Deep Learning Summit in San Francisco this 
January 24 - 25, which will be our largest event 
to date.  

We hope to see you there! 

Nikita Johnson 
CEO & Founder 
RE•WORK 

A NOTE FROM THE FOUNDER

The Applied AI Summit brought together 
leading experts from industry to share the latest 
real-world examples of the application of 
machine learning and deep learning tools and 
techniques in business and society. 

Senior-level business executives came together 
to share learnings, ask questions, and explore 
best-practices to help decision-making about AI 
strategies, implementation and scalability. 

We heard from renowned AI pioneers including 
Google, Facebook and NASA, as well as local 
institutions such as The League of Worthwhile 
Ventures and DataGig. 

2 DAYS
250 + 

ATTENDEES 40 
SPEAKERS

12+ HOURS OF 
NETWORKING

6 INTERACTIVE 
WORKSHOPS

  12 EXPERT 
INTERVIEWS

6 
SPONSORS

JOB ROLES COMPANY SIZE LOCATION

USA 
Canada 
Europe 
Other 

1000+ 101-500
5000+ 2-10
51-100 Just me!

CxOS
AI/Data Scientists 
Engineers
Students & Academics

https://www.re-work.co/events/deep-learning-summit-san-francisco-2019
https://www.re-work.co/events/deep-learning-summit-san-francisco-2019


 
ATTENDEE FEEDBACK

It was great to learn about 
technologies that can help developing 
nations, especially in Africa. I hope 
RE•WORK will be there soon! 

Uboho Victor, 
Learn for Life Nigeria

Cheyenne Cazaubon, 
Northwestern University

I’m very pleased to meet such a great 
spread of people. The selection of 
presentations and speakers has provided 
great value.  

These conferences are really special, 

they’re the best run events that we have 

been to, and we have been to a lot! We 

value that you try and hand pick the 

right folks to bring together.

Mayur Saxena, 
Droice Labs

It's great to have a balance of genders 
both speaking and attending and to 
create a community where women can 
support each other. Encouraging 
women in tech to go to conferences 
where they feel that there's a group of 
other women who showed up is great! 

Ahmed Mustafa,  
Six Foot

Margaret Mayer, 
Capital One 

I’m glad to be here to discuss this and 
explore how mega trends are impacting 
the future of industry.

Sath Rao, Hitachi 
Vantra

Love the diversity at the event, not just 
in people’s backgrounds, but also the 
wide range of Industries. 



 
EXPERT SPEAKERS INCLUDED

Biao “Bill” Chang 
Senior Data Scientist 

eBay

Julia Badger 
Project Manager - Robotics & 

Intelligence for Human 
Spacecraft 

NASA

Sunanda Parthasarathy 
Associate Director Data 

Science 
Wayfair

Dancy Li 
Data Science Manager 

Facebook

Daniel Ellis 
Senior Engineering 

Manager, ML 
Reddit

Laurence Perreault 
Levasseur 

Research Fellow 
Flatiron Institute

Kyle Tate 
Senior Data Science Lead 

Shopify

Margaret Mayer 
VP of Software 
Engineering 
Capital One

Prakash Mall 
Senior Director - RPA 

Target

Himani Agrawal 
ML Engineer 

AT&T

Hao Yi Ong 
Research Scientist 

Lyft

Lynn Calvo 
AVP of Emerging Data 

Technology 
GM Financial

Vinod Bakthavachalam 
Senior Data Scientist 

Coursera

Tian Su 
Sr Manager Data 

Scientist, Digital AI 
7-Eleven

Vivek Thakral 
Director Artificial 

Intelligence 
GE

Detlef Hohl 
Chief Scientist  

Shell



 

PRESENTATION HIGHLIGHTS

A small team that constantly develops better 
features and maintains a good ML model 
retraining pipeline will beat any army of 
analysts that manually handcrafts and 
manages hundreds of business rules. 

Hao Yi Ong, Lyft 

There's about a $65bn market opportunity in 
furniture, but people aren't comfortable to buy 
online. The key is emerging technologies and 
personalization to increase adoption. This 
creates trust and also a better UX than in store. 

Sunanda Parthasarathy, 
Wayfair

We're exploring models that actually make 
sense for automation - they lean towards the 
DL realm. When we explore bot automation, 
we look at this from a full automation context 
which is why we're using DL.

Lynn Calvo, 
GM Financial

The main pain points in AI adoption are caused 
by barriers between AI and the rest of the 
business. Progress is slow without interaction 
between AI and the rest of the business. 

Biao (Bill) 
Chang, eBay

Imagine 10 years ago people would say 'if only 
I knew the internet was kicking off I would've 
bought nike.com' - the same thing is 
happening with AI today. if you have ideas, you 
should start developing them right now.

Adam McMurchie, 
RBS

We’re using ML to help lower the entry level 
into business. With Shopify capital, you join, 
start building your business, and find out how 
much money you’re eligible for. Then you 
accept and it’s straight in your account.

Kyle Tate, Shopify 



 

AGENDA OVERVIEW: DAY 1

Just saying it's a black box or we don't have an 
interpretation isn't an option. Even 
understanding abstraction is really important. 
Having AI for the sake of AI is not going to cut it. 
Adam MuMurchie, RBS 

For Target, counting people is a big use case 
- how many people walk out the store without 
making a purchase? AI is important in helping 
them us this information. Out of stock 
detection can also use AI - a camera will 
automatically alert someone in the store that 
a certain item is out of stock.  
Prakash Mall, Target

OBSTACLES OF AI IN ENTERPRISE AI FOR BUSINESS VALUE

A Look To The Future: Security, Risk & 
Other Big Considerations for AI in 
Enterprise

PANEL DISCUSSION 

Our bot, Olive, will generate $1.2mil annually. We 
want to drive productivity by taking the bot out of 
the human. Now that we’re applying AI it’s more 
exciting than ever.  
Vivek Thakral, GE 

ENTERPRISE TRANSFORMATION

OPPORTUNITIES OF AI IN ENTERPRISE 

INTERPRETING MODELS

We realized we could do better and 
overcome challenges we experienced 
involved with supervised & embedding 
models. We decided to crowdsource with 
our learners and now we train on real data. 
Vinod Bakthavachalam, Coursera

I see the future of AI as us trying to understand 
machines more still, rather than the machines 
trying to understand us. We will work together, 
but ultimately, humans will be assisted by 
machines as we better their operations. Humans 
will not be replaced.  
Sandeep Golkonda, AT&T

AI: CULTURE & PEOPLE

We enable people to connect via commerce 
on Facebook, with a focus on using applied 
data and analytics to build eCommerce 
behaviour. We use a Core ranking system 
which is given to a shopper and product pair 
- we want to predict the probability of the 
shopper messaging the seller after 
impression. 
Dancy Li, Facebook

It is crucial for AI engineers to be made up of 
diverse backgrounds, in terms of race and 
colour, but also academia. AI created by a 
heterogenous set of people is more inclusive. 
Himani Agrawal, AT&T

Q: Do new processes need to be put into 
place? How do we integrate new security 
protocols with existing ones in the enterprise? 
A: It is important not to halt innovation that 
comes with ML and AI when considering new 
security methods 
Clint Wheelock, Tractica & Priyanka Kharat, 
PCCI 



 

AGENDA OVERVIEW: DAY 2

STARTUP SESSION

ALGORITHMS FOR INDUSTRY

PANEL DISCUSSION 

AI FOR GOOD 

AI IN MEDIA & COMMUNICATIONS 

AI APPLICATIONS IN INDUSTRY 

New employees are focused on finding out 
the best tools to solve problems. Nobody 
knows what they are doing when they are 
first hired, but we give them the chance to 
focus on data analytics and become experts 
in their field. 
Eunice Chendjou, DataGig 

There is a huge shortage of retinal specialists, 
across the US which is the richest country in 
the world. AI can fix this. 
Stephen Odaibo, Retina-AI

Even if you don’t shop on Amazon or watch 
movies on Netflix, you come into contact 
with personalization algorithms and AI on 
Google and other platforms. As we use it 
more we have a shift - the reaction goes from 
‘how come it knows what I want?!’ To ‘why 
doesn’t it know what I want?!’ Personalization 
and recommender systems have gone from a 
luxury to a necessity. 
Tain Su, 7-Eleven 

The build up of machine learning began 
simply and gradually - it began when there 
was no machine learning at all. Content used 
to be renewed manually as opposed to simply 
slamming a piece of data to an individual 
multiple times. There’s no point in mixing 
technologies to make things overly complex -  
we need to remember that there are humans 
at the end of our product. Forgetting about 
the intricacies of the technology, simply our 
goal is to build something good. 
Daniel Ellis, Reddit

We need to create a system that is smart 
enough to know whether there is an issue with 
the operation. We’re currently focusing on 
having an autonomous robot that can operate 
in space, mainly to fix the space craft, without 
human interaction. This will help on the 
mission to Mars. 
Julia Badger, NASA  

We’re currently experiencing a personalization 
trend which makes developing models 
challenging. Only 3% of data generated by 
our machines is currently being used - AI will 
play a phenomenal role on infrastructure 
development.  
Sath Rao, Hitachi Vantra

There is a massive market size of visually 
impaired people and the current solutions are 
manually operated and hand held using 
computer vision. We’re working to use 
brainwaves to help visually impaired people to 
zoom in on images. 
Zuby Onwuta, Think & Zoom

Predictions for the next Decade of AI 
Applications 

We need to move away from the dream 
phase of what AI can do. We'll start to see 
companies collect better data which is 
absolutely critical for getting good results.  
Amy Gross, VineSleuth



 

WORKSHOPS

Dave Logan 
Lead Systems 

Engineer 
Pure Storage

Greg Adams 
Senior Analyst  

Accenture

INFRASTRUCTURE SLOWING YOUR AI PROJECTS? 

EDUCATION CORNER: EXPLORING STEM IN HOUSTON 

“What is really different about our platform, is that every 
company has a casing layer, which is for large data-sets. The 
problem is that these models require huge costs. We do not.” 

VC & STARUP MENTORING SESSION 

This session gave startups the opportunity to discover the eligibility criteria used by VCs for 
investing in AI startups. VC’s, Investors and Startup Accelerators met during an informal discussion 
allowing startups to get their questions answered! Topics covered in included: the recent surge in 
investing in AI startups, product fit & development, KPIs, value creation, hype vs reality, and 
founders.

DESIGNING ETHICAL AI SOLUTIONS 

Tim Kopra 
Blue Bear Capital

Stephanie Campbell 
Houston Angel 

Network

Jake Askew & 
Andrew Smith 

Cannon Ventures

Allison Sawyer & Roy 
Johnston 

The League of 
Worthwhile Ventures

Nuts & Bolts of an AI-Ready Infrastructure

We enjoy highlighting rising stars in AI, as well as encouraging the next generation. In the 
Education Corner attendees joined a group of local tech programs who shared their AI expertise.

Lisa Vaughn 
University of Houston

Jeremy Graybill 
Anadarko Petroleum

Detlef Hohl 
Shell

“How do we proceed to create a machine learning algorithm, that can better 
improve the hiring process, and not make broad sweeping mistakes that 
eliminate strong unconventional candidates?” 

This interactive session asked participants to help design an AI solution and 
provide guidance for the right kinds of ethical considerations. Each 
participant left with an understanding of applied ethical design, and why it’s 
important that AI systems are build with this at the core. 



 
INTERVIEWS & PODCASTS
As well as hosting events, RE•WORK has a 
catalogue of online resources with White Papers, 
video interviews, our blog, and the Women in AI 
podcast. At each event, we chat with speakers 
and industry experts who share their expertise. 

We’re always open to new collaborations and 
love hearing from attendees and speakers alike. 
If you are working on something you think would 
be valuable to our content hub, don’t hesitate to 
get in touch with Yaz: yhow@re-work.co

Julia Badger, Project Manager for Robotics 
and Intelligence for Human Spacecraft, NASA 

Eunice Chendjou, Founder, 
DataGig

Kyle Tate, Sr Data Science Lead, 
Shopify 

Hao Yi Ong, Research Scientist, 
Lyft 

As Project Manager for the Robotics and 
Intelligence for Human Spacecraft team at NASA-
Johnson Space Center, Julia shared some of the 
exciting progressions in getting robots into space 
to act autonomously, and shared some inside 
knowledge on the Mars mission.  

On RE•WORK's Podcast, Eunice shared her 
experience in building a startup as well as 
explaining how the company are creating a 
digital apprenticeship marketplace for the next 
generation of data professionals.  Episodes will 
be available for streaming. 

Discussing equality and opportunities in 
technology, Kyle spoke about their full stack 
team approach at Shopfiy as well as touching on 
the importance of executing machine learning 
models in real world applications and settings to 
be used in the every day.  

As the Science lead for the past two years, Hao Yi 
Ong championed new approaches and led ML 
improvements that reduced fraud by huge margins 
without hurting growth and helped Lyft achieve 
best-in-class status in chargeback rate within the 
ridesharing industry.

Diego Oppenheimer, Founder & CEO, 
Algorithmia 

Diego spoke about his journey founding 
Algorithmia, as well as his background in all 
things data.“If you have a machine learning 
model, Algorithmia can run it and scale it for 
you.”

Explaining how content and courses can be 
most appropriately recommended to individual 
users, Vinod spoke about the labelling system 
the data at Coursera is run on. “We decided to 
crowdsource with our learners and now we 
train on real data.” 

Vinod Bakthavachalam, Data Scientist, 
Coursera 

mailto:yhow@re-work.co
mailto:yhow@re-work.co


WHAT’S NEXT?
Video presentations will soon be available online and you 
can register here, or to upgrade to access the Machine 
Learning for DevOps Summit. On our video hub we also 
have extensive playlists from our past events. 

Subscribe to the Women in AI Podcast to hear the latest 
episodes and learn from influential women working in AI.  

UPCOMING EVENTS

View our complete calendar of events, and register now for upcoming summits here. For ticket 
enquiries, contact John: john@re-work.co 

Want to contribute to our online or live event content? Email Yaz: yhow@re-work.co  

SAN FRANCISCO, JANUARY 22 - 25, ’19  
Women in AI Dinner, 22  
Deep Learning Summit (multi-track), 24 - 25

LONDON, MARCH 19 - 20, ’19  
Women in AI Dinner, 19  
Deep Learning in Finance Summit, 19 - 20 

BOSTON, MAY 22 - 23, ’19  
Deep Learning for Robotics Summit  
Deep Learning for Healthcare Summit  
Deep Learning Summit 

SAN FRANCISCO, JUNE 20 - 21, ’19  
Deep Reinforcement Learning Summit  
AI for Good Summit  
Applied AI Summit 

NEW YORK, SEPT 5 - 6, ’19  
AI in Finance Summit 

LONDON, SEPT 19 - 20, ’19  
AI in Retail & Advertising Summit  
Deep Learning Summit  
AI Assistant Summit 
Machine Learning for DevOps Summit 

MONTREAL, OCT 22 - 25, ’19  
Women in AI Dinner, 22  
Deep Learning Summit, 24 - 25

Read more from global AI experts on the RE•WORK blog. 
Find out what to expect at upcoming events, as well as 
learning from past and future speakers in guest posts and 
interviews.  

http://videos.re-work.co/events/50-machine-learning-for-devops-summit-houston-2018
http://videos.re-work.co/events/50-machine-learning-for-devops-summit-houston-2018
http://videos.re-work.co/podcast
https://www.re-work.co/events/
https://www.re-work.co/blog
https://www.re-work.co/blog
https://www.re-work.co/events/
http://videos.re-work.co/events/50-machine-learning-for-devops-summit-houston-2018
http://videos.re-work.co/events/50-machine-learning-for-devops-summit-houston-2018
http://videos.re-work.co/podcast

